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Poshly is a consumer intelligence company.!


Powered by proprietary data technologies, Poshly delights consumers 
by connecting them to the most relevant products while empowering 


brands with insights to drive business forward.!
!


first a little background
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User Engagement fuels meaningful data


1 Giveaways of their favorite 
products + discovery of 


new brands


Full Sized Products Across:!
• Beauty!
• Health/Wellness!
• Entertainment!
• Fashion!
• Travel!
• Tech!


2 Answer fun, personalized 
questions to enter


Proprietary algorithm 
chooses the best question 


to ask each user!


3 want sparse vectors from !
actual implicit meaning!
(data ninja no -> data scientist yes) 
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Use Question and Answer data


Questions are written by writers and subject matter experts.!


know how to engage
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Poetry has no rules. 


not real question in poshly system…


“How into nail art are you ?”


But what does it mean ? 
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Decided to invest in adaptable, customizable tools


* made up example for illustration purposes.


Do you do yoga ?


athletic urban


low priority questions cause sparsity


flexible


suburbannot athletic
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Immutable append only insights


Sparsely
we love sparse vectors
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adhoc Dash Boards
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Thanks  matt@poshly.com



mailto:matt@poshly.com




